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Enabling enrichment 

How more open attitudes to data enrichment and contributory 
databases could boost profits for commercial property 
insurance providers.
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Previous research commissioned by LexisNexis Risk Solutions has revealed a 
healthy appetite for making greater use of data and analytics among 
commercial property insurance providers. A survey conducted within this part 
of the insurance sector in late 2016 showed that 86% of commercial property 
insurance specialists thought use of data and analytics would probably or 
definitely “drive and transform” their insurance businesses within the 
following two years. 

One year on, we wanted to find out what professionals in this sector thought 
about the impacts that use of data enrichment and contributory databases 
could have, or are already having, on their businesses. 

To this end, we commissioned a survey of 77 
individuals working for commercial property 
insurance providers, to ask them for their views on 
the value of using di�erent data types to enrich 
quotation, underwriting and other business 
processes; their perception of the value of using 
centralised, market-wide contributory databases 
through which multiple insurance providers might 
share property, policy and claims data – and their 
willingness to contribute data to those databases. 

LexisNexis Risk Solutions was not identified as the 
sponsor of either of these pieces of research, which 
were conducted from November to December 2017 
and December 2016 to January 2017 respectively.
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Our research underlines the growing understanding within this part of the 
insurance sector of the value that use of data enrichment techniques and 
contributory databases could o�er commercial property insurance providers. 
Almost all (99%) of those we questioned believe use of data enrichment would 
add value for their business, including 72% who thought it would be extremely 
or very valuable. Almost seven out of ten of those questioned said they have a 
favourable view of the concept of market-wide centralised contributory 
databases, managed by a service provider, through which insurance providers 
could share policy, property or claims data.

Attitudes towards use of data enrichment and contributory databases appear 
to be positive within larger commercial property insurance companies, for 
reasons that are unclear, but may include a more progressive attitude towards 
use of data, analytics and digital business tools in general within larger 
companies; and the greater tendency among smaller providers to focus on 
specific areas of the market, meaning data generated by other insurance 
providers may be of less value to them.

Caution related to the sharing of valuable data is understandable, but it may be 
that over time, greater awareness of the clear benefits to be gained from use of 
such databases is su�icient to overcome these reservations. 

Finally, our examination of the di�erent ways in which commercial property 
insurance providers use di�erent types of location-based data both confirms 
the value of flood and fire data to insurance providers; and reveals that once 
insurance providers start using a specific type of data to enrich business 
processes, they realise that this delivers even greater value to the business 
than they had expected would be the case. 

This research provides clear evidence that more commercial property 
insurance providers now understand the immense value that greater use of 
data enrichment and contributory databases can and already are delivering to 
businesses in this market. With even greater willingness to invest in technology 
and services – and to cooperate more comprehensively with other insurance 
providers – use of these technologies will deliver even greater value and 
increased profitability in future. 

One clear challenge for the industry that our research 
reveals is the mismatch between enthusiasm for use of 
contributory databases among insurance providers and 
their more cautious attitude towards contributing their 
own data to such databases.
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Almost all (99%) of the 
commercial property insurance 
professionals we questioned 
believe use of data enrichment 
would add value for their 
business; 72% said it would be 
extremely or very valuable 

Almost eight out of ten 
respondents said centralised 
contributory databases will have, 
or already have, a prominent role 
in their commercial property 
insurance business

Those working for larger 
commercial property insurance 
providers are more likely to see 
both data enrichment and 
contributory databases as 
o�ering a lot of value to 
the business

Commercial property insurance 
providers see significant value in 
use of contributory databases for 
property and past policy data – but 
this enthusiasm is not matched by 
their willingness to contribute to 
such databases

Almost nine out of ten providers 
think an industry-wide contributory 
database for past policy data 
would be useful to their 
organisations

Almost all commercial property 
insurance providers use some form 
of location-based data to enrich 
quotation and underwriting 
processes, with flood and fire data 
used most o�en

Perceptions of the value of using 
di�erent types of data in enriching 
quotation, underwriting and other 
processes become even more 
positive if the company is actually 
using that type of data
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Almost seven out of ten 
respondents have a 
favourable view of the 
concept of market-wide 
centralised contributory 
databases through which 
insurance providers could 
share policy, property or 
claims data 
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Most commercial property insurance providers 
believe data enrichment and contributory databases 
can deliver significant value to their businesses 

Value of Data Enrichment
Base: Total Commercial Property (n=77) 

Current vs. Past interest in Data Enrichment
Base: Total Commercial Property (n=77) 

Almost all (99%) of the commercial property insurance professionals who we 
surveyed said they thought use of data enrichment would add value for their 
business, including 72% who said it would be extremely or very valuable. 
Interest in the use of data enrichment is growing within this part of the 
insurance industry: 64% of respondents said their current level of interest in, or 
need for, data enrichment is greater than in the past.

The research also confirmed that respondents had a positive view of 
contributory databases. Our previous research had revealed that 81% of 
commercial property insurance providers were using contributory databases in 
some way by the end of 2016. In our latest survey, 67% of respondents had a 
favourable view of the concept of market-wide centralised contributory 
databases within which multiple insurance providers could share data related 
to policies, properties or claims. 

Almost eight out of ten (78%) agreed with the suggestion that centralised 
contributory databases will have, or already have a prominent role in their 
commercial property insurance business. That figure is actually lower than the 
81% who said they somewhat or completely agreed that this was or would be 
the case in late 2016, but our latest findings show that the number of 
respondents who agree ‘completely’ with this idea has increased from 18% to 
27% in just over a year.
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1%

27%

36%

36%

72% Extremely/very valuable

Extremely valuable

Very valuable

Somewhat valuable

Not very/not at all valuable

Agreement/Disagreement with Past/Future Prominance of Contributory Databases
Base: Total Commercial Property (n=77)

1%

27%

36%

36%

78% Agree completely/somewhat

Agree completely

Agree somewhat

Neither agree nor disagree

Disagree completely/somewhat

32%

23%

13%

32%

64% Much/somewhat greater than in past

Much greater than in past

Somewhat greater than in past

Unchanged

Much/somewhat less than in past



Value of Data Enrichment

43%

40%

83%

31%

33%

64% Extremely/very valuable

Extremely valuable

Very valuable

<£500m
Annual GWP

(n=36)

<£500m+
Annual GWP

(n=40)

Current vs. Past Interest in Data Enrichment

45%

33%

78%

19%

33%

52% Much/somewhat greater

Extremely valuable

Very valuable

<£500m
Annual GWP

(n=36)

<£500m+
Annual GWP

(n=40)
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People working for larger commercial property 
insurance providers are more likely to expect data 
enrichment and contributory databases to deliver 
significant value 
Our research shows that while commercial property insurance providers of all 
sizes see contributory databases as having an important role to play within 
their business, larger firms (those with an annual Gross Written Premium – 
GWP – of £500 million or more) are more likely to see both data enrichment and 
contributory databases as being extremely or very valuable to the business. 

83% of respondents working for larger firms saw data enrichment as extremely 
(40%) or very (43%) valuable, compared to 64% of smaller firms. 78% of larger 
firms reported an increase in the level of interest in data enrichment within 
their firms, compared to the 52% of respondents working for smaller firms who 
reported increased interest.

Similarly, while 78% of respondents working in larger firms had a very or 
somewhat favourable view of the concept of a centralised, market-wide 
contributory database of policy, property, or claims data, that figure fell to 58% 
for respondents working in small firms. Even so, it is worth noting that a larger 
percentage of people working in small firms had a ‘very’ favourable opinion of 
the concept than did those working for larger firms (25%, compared to 20%). 

There are a number of di�erent factors that might help to explain these 
di�erences. It is possible that within larger companies more favourable 
attitudes towards the use of data enrichment and/or contributory databases 
are more prevalent, because the company has already experienced success in 
the use of data and analytics for other purposes, or because there has been a 
conscious drive within the company to create a culture that is eager to 
investigate and exploit digital technologies.

The variation might also be explained in part by the fact that a greater number 
of smaller commercial property insurance providers are more likely than larger 
companies to focus on specific types of risk or geographical areas. This might 
mean that the value of some forms of both data enrichment and contributory 
databases would be lessened for these providers, as some data generated by 
companies working in other parts of the industry would be of less relevance – or 
supposed to be of less relevance – to that provider’s underwriters and clients.  
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Commercial property insurance providers want to use 
contributory databases to share property information – but 
would be reluctant to contribute their own data
Our findings show – perhaps unsurprisingly – that commercial property 
insurance providers see a great deal of potential value in the use of a 
centralised contributory database for property information, created and 
managed by an external provider. Almost three out of four respondents (74%) 
thought such a database would be extremely (34%) or very (40%) valuable.

However, not so many respondents were certain that their company would be 
prepared to contribute to such a database. 57% said their company would be 
very (26%) or somewhat (31%) likely to do so. A further 27% said their company 
might or might not contribute, meaning that 84% of the total sample either 
would or might contribute. When this group were asked how likely they would 
be to contribute to such a database within the next two years, just over half 
(51%) said they would be very (22%) or somewhat (29%) willing to do so. 

Value
Base: Total Commercial Property (n=77) 

18%

8%

40%

34%

74% Extremely/very valuable

Extremely valuable

Very valuable

Somewhat valuable

Not very/not at all valuable

Likelihood to Contribute
Base: Total Commercial Property (n=77) 

27%

16%

31%

26%

57%

84%

Very/somewhat likely

Very likely

Somewhat likely

Might or might not

Not very/not at all likely

Likelihood to Contribute
Base: Total Commercial Property (n=77) 

38%

11%

29%

22%

51% Very/somewhat willing

Very willing

Somewhat willing

Neutral

Not very/not at all willing
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Perhaps we should not be surprised to see either of these trends revealed in 
our survey findings. Data is hugely valuable to insurance providers of all kinds, 
so both an eagerness to obtain more of it and a reluctance to share it are logical 
and understandable responses, even if they are also mutually incompatible.

The solution to this paradox would need to be a 
contributory database that delivered so much value 
to those insurance providers using it that sharing 
their own data would be seen as a fair price to pay in 
return for obtaining that value. Commercial property 
insurance providers obviously see the validity of that 
argument in theory, so perhaps this makes it more 
likely that such a model will be widely used at some 
point in the near future.
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Three out of four commercial property insurance providers (74%) use past policy 
data to enrich the quoting and underwriting processes. Almost six out of ten (58%) 
says the use of this data is extremely or very valuable, with a further 29% saying it 
adds some value. 

More than half of the commercial property insurance providers surveyed (53%) said 
they thought an industry-wide contributory database for past policy data 
(including, for example, details of mid-term cancellations or of gaps in cover) would 
be extremely or very useful to their organisations. A further 35% said they thought 
such a database could be somewhat useful. 57% of those respondents who could 
see some value in such a database said they would use it at the point of quote, 56% 
would use it in the claims process; and 47% at the point of underwriting.

However, once again, despite a clear recognition among commercial property 
insurance providers of the potential value that using such a contributory database 
could deliver, there was more caution in evidence when respondents were asked 
how likely their business would be to contribute to such a database. Although just 
over half (51%) said they would be somewhat likely to do so, only 17% said they were 
very likely to do so. A further 24% said that they might or might not do so.

Commercial property insurance providers want to use 
contributory databases to share property information – but 
would be reluctant to contribute their own data

Usefulness to Organisation 
Base: Total Commercial Property (n=77)

35%

27%

26%

53% Extremely/very useful

Extremely useful

Very useful

Somewhat useful

Not very/not at all useful12%

World Use for...
Base: Commercial Property; Database extremely/very/somewhat useful (n=68)

Point of Quote

Claims

Point of Underwriting

Point of Sale

Renewal

Post Sale

57%

56%

47%

38%

31%

25%

Likelihood to Contribute
Base: Total Commercial Property (n=77) 

24%

8%

51%

17%

68% Very/somewhat likely

Very likely

Somewhat likely

Might or might not

Not very/not at all likely



We asked respondents how they used these four di�erent types of location-based 
data. Of these four data types, it was notable that all four types were used at both 
point of quote and point of underwriting by close to or more than half the sample. 
This suggests commercial property insurers appreciate and are exploiting the value 
of perils data across various customer touch points.

21%

27%

27%

54%

Flood Fire Crime/The� Subsidence Other perils

Extremely/very valuable

Extremely valuable

Very valuable

Somewhat valuable

Not very/not at all valuable
25%

32%
32%

27%

23%

50%

18%

29%

14% 14%

43%

25%

40%

36%

31%

29%

18%

47%

22%
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Location-based data related to flood and fire risks 
are of particular value as a means of enriching the 
quotation, underwriting processes

Our survey also sought to discover which types of location-based data commercial 
property insurance providers already use; and for which purposes this data is used. 
Almost all (99%) of the insurance providers surveyed use some form of 
location-based data within quotation and/or underwriting processes, with the most 
commonly used location-based data types related to flood, fire, crime/the� and 
subsidence.

We also asked respondents how valuable they considered each of these types of 
data, along with data related to any other type of peril, as a means of enriching their 
quotation and underwriting processes. All were rated as extremely or very valuable 
by between 40% and 54% of the sample, with flood and fire rated as extremely or 
very valuable by the largest numbers of respondents. 

Usage of Location-Based Data Sources in Commercial Property Quoting/Underwriting
Base: Total Commercial Property (n=77)

Flood 56%
Buy to let in

Personal lines
(n=31)

Buy to let in
Commercial lines

(n=45)Fire 46%

Crime/The� 36%

Subsidence 31%

Crime/The�

99% use some type of location-based

data in quoting and underwriting

13%

Subsidence 13%

51%*

42%*

Other perils 56%

Stage Each Data  Source is Used
Base: Commercial Property; Use each data source

Flood
(n=43)

Fire
(n=35)

Crime/The�
(n=28)^

Subsidence
(n=24)^

Point of Underwriting 47%

Point of Quote 49%

Point of Sale 42%

Other 26%

57%

51%

23%

26%

71%

57%

18%

29%

56%

46%

25%

21%

26%

24%



ENABLING ENRICHMENT ENABLING ENRICHMENT 

10Enabling enrichment 

Once an insurance provider starts using a specific 
type of location-based data they discover it delivers 
more value to the business than they expected would 
be the case

When we cross-referenced value perceptions of the di�erent types of 
location-based data with the list of respondents that were and were not 
actually using those specific types of location-based data, it became very clear 
that any insurer using a particular data type was much more likely to value it 
more highly. No respondents said they thought that a data type their company 
was not using was ‘very’ valuable, yet between one in three and one in two of 
those respondents speaking for companies that did use a data type rated its 
use as extremely valuable.

This suggests that when commercial property insurance providers start using 
specific types of location-based data to enrich quotation and underwriting 
processes, they discover that each of these data type delivers more value to 
the business than they anticipated. In other words, they don’t realise just how 
useful this type of data can be until they start using it.

Flood

24%

24%

30%

49%

79% Extremely/very valuable

Extremely valuable

Very valuable

User
(n=43)

Non-User
(n=34)

Fire

19%

19%

37%*

51%

88%

User
(n=35)

Non-User
(n=42)

Crime/The�

25%

25%

36%

39%

75%

User
(n=28)̂

Non-User
(n=49)

Subsidence

23%

23%

33%

46%

79%

User
(n=24)̂

Non-User
(n=53)

Other perils

9%

9%

44%*

33%

77%

User
(n=43)

Non-User
(n=34)
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Conclusion
The value that use of data enrichment techniques and contributory databases 
could provide to commercial property insurance providers is absolutely clear. 
Attitudes towards use of these technologies and services do vary from one 
company to another, but there is a general recognition that they can help to 
improve business processes throughout an insurance provider’s operations. 
There is even evidence that once insurance providers start to use particular 
data types, it becomes clear that the value of doing so is even greater than had 
at first been supposed.

But if companies operating in this part of the insurance sector are to realise the 
full potential of using these technologies there will need to be a greater degree 
of cooperation and perhaps even of trust between insurance providers. 

As with the concept of insurance itself, by enabling access to a combined 
resource, benefits will be delivered to all, but there will still be plenty of scope 
for insurance providers to find other ways to use data and analytics to 
di�erentiate themselves and so to prosper in this dynamic, ever-evolving part 
of the insurance industry.

There is good reason to suppose that this 
will happen in future, as the benefits of 
using these technologies are seen to 
outweigh the risks to a significant degree. 
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 For more information, call +44 (0) 800 130 3002 or visit 
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